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. …the extent to which users can participate in modifying the form and content of a 

mediated environment in real time. . 
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“Ecommerce is the fastest growing sector of Internet economy” pp. 6.�
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. eBay's online auction system is centered on the firm's ability to use the Web to 

facilitate consumer-to-consumer (C2C) communication. . pp. 19. 
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“Electronic commerce is a domain of study within various disciplines, importantly 

including the discipline of information systems”. (Clarke, 2000). 
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